CAPTIVATE, ELEVATE, IMPACT!
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® Our clients demand more and everything must be

purpose-driven. Audiences expect authenticity,

innovation, and experiences that connect to

something bigger than the moment. THE STANDARD HAS SKYROCKETED, WHICH MEANS
Our audiences demand more from events. Our IM PACT IS KI NG
job is to cut through the noise. Only the bold,

novel, and emotionally charged experiences rise

above the static.

We have to be willing to evolve. Stagnation is the

fastest way to lose relevance and evolution is the

only path to impact.
Make them feel: Events are remembered by the

emotions we spark. Facts fade, but the way we
make people feel becomes the story they tell
long after the event.

Make them laugh: Infusing humor into your

event isn’t just entertainment, it’'s a strategy
that boosts energy, strengthens memory, and
I M P A C T makes your message stick long after the event
MAKE THEM FEEL. MAKE THEM LAUGH. MAKE IT NOVEL. is over.
Make it novel: The brain is wired to notice

what’s new. When you introduce unexpected

elements- surprise performances, immersive

tech, or unconventional formats- you ignite

curiosity and heighten attention.

THE SCIENCE OF IMPACT
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THE SCIENCE OF IMPACT

® Emotion Locks in Memory (Amygdala + Hippocampus): Emotion acts like a highlighter in the brain. What we

feel deeply, we remember vividly. Create a surprise entertainment reveal, heartfelt speech, or collective group
moment that makes the audience FEEL.

Multisensory_Design Magnifies Retention (Multisensory Integration): Go beyond sight. Layer soundscapes,
textures, scents, and even taste in surprising ways. Signature fragrances, custom soundtracks, velvet menus,

champagne fountains; these details create sensory synesthesia that feels indulgent and unforgettable.

just reward. Suspense builds engagement. Tease reveals, stagger experiences, and create “wow” surprises.

IDEAS
MULTI-SENSORY
Surprise pop-up performances
INTEGRATION
Unexpected venue reveals
\ | / Immersive themed environments

Secret menu items/hidden bars

Interactive art installations

Silent disco moments
Multi-sensory touches (scent, touch, soundscapes)

Projection or holograms
NOVELTY IS A MEMORY MAGNET! Unconventional seating layouts

It transforms events from predictable to Mystery guest speakers or entertainers

. . Unusual timing (sunrise sessions, midnight events)
unforgettable, ensuring your audience
Flashmobs

n nd remember h
stays engaged and remembers the Choreographed crowd interactions

experience long after it ends.

DESIGN: True differentiation comes from how people feel
after they leave. Leverage music, storytelling, surprise

moments, and multi-sensory elements (taste, sound, ‘ DIFFERENTIATE YOUR EXPERIENCE

movement) to hardwire emotional memory. Neuroscience

shows that emotionally charged moments are the ones people

Design for Build Interactivity Create Tailored
recall and talk about long after the event. Emotional Memory, That Sparks Touchpoints That g
Not Just Logistics Connection Create Impact

INTERACTIVITY: Audiences today expect more than sitting

and consuming; they want to engage. This transforms
attendees from passive participants into active co-creators,

which increases their sense of belonging and value.

FOR MORE INFORMATION ON JEN BUCK:
TOUCHPOINTS: Generic no longer cuts it. Differentiate by Email: jen@jenbuckspeaks.com

creating tailored experiences that acknowledge individual Web: jenbuckspeaks.com

attendee preferences. When participants feel like the event Phone: 310-200-7567

was made for them, loyalty and word-of-mouth skyrocket.



